
Direct Mail - Vibes Media Bytes “Burger”ISP.
Brief
To develop a unique direct mail kit that will introduce our latest proprietary tool, Vibes 
Media Bytes, which was launched Q3 2013. Traditionally, any information on advertising 
media vehicles had to be requested from the media owners themselves, which 
as expected, contains partial information. Specifically, the kit was intended to:

•	 Share Vibes’ 2014 GOLD Summit Creative Awards 
•	 Leverage the awards as a talking point for fresh dialogues on future collaborations 

Target
•	 Existing and Potential Clients

Results
•	 The creative kit was well received and has achieved word-of-mouth fame

Solution
•	 Contain the information inside a typical-looking burger box to whet Clients’ curiosity
•	 Hand-deliver the personalised boxes
•	 Allow Clients’ immediate access to Vibes Media Bytes by sharing the password found 
	 within the “burger” 
•	 To prolong the kit’s shelf life and encourage sharing among colleagues, the burger box 
	 was filled with burger-shaped candy treats 

Hand-delivering a typical-looking burger box Contains full-bodied features Vibes Media Bytes “burger” with meaty news... ... and burger-shaped treats to chew on






